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BY WILLIE VOGT
REMEMBER when the in-cab radio with a phone link was high-tech and you thought you were sitting 
pretty with the best communication tools 
available. You can chuckle about that now 
knowing you have a smartphone in your 
pocket (or for some a rugged cellphone), 
and people can reach you when they want.
These days information is critical, 
whether it’s the elevator offering you a 
deal if you can deliver 5,000 bushels of 
corn that afternoon, or you need a heads-
up on weather headed your way.
At FarmProgress.com we’re offering you 
tools that help you stay in touch, too — 
and whether you get to us through our 
beans, wheat, rice and cotton prices, but 
also information on a wide range of other 
commodities.
These days knowing market direction 
at a moment’s notice is critical. Knowing 
how related commodities like cattle or 
input prices are moving can help you 
better manage your business. Just visit 
FarmProgress.com, and don’t be left 
behind. 
Keeping up when times are busy
handy smartphone apps (visit the Apple 
Store or Google Play and search Farm 
Progress) or directly to our website on 
your phone, tablet or computer — you can 
monitor key issues for your farm.
Weather, of course, is critical, and we 
keep updating and enhancing the maps 
and services offered at the site. From radar 
imagery, to ag-focused maps you’re in 
touch by checking out the weather online.
An eye on the market
Perhaps the more important feature 
is quick access to short-delay market 
pricing. Where is the market headed 
today? You can quickly know what’s going 
on and make decisions for your opera-
tion. Our market tables are available on 
all platforms and offer not only corn, soy-
Buy fair tickets now and save
THE 2015 Iowa State Fair will feature new attractions. Mark your calendar for Aug. 13-23 at the state fairgrounds in Des Moines. Buy admission tickets 
and activity tickets before Aug. 12 and save nearly 30%. 
From the Midway to the grandstand shows, ag exhibits, livestock, 4-H, FFA 
and culinary contests, there’s lots to see and do for all ages. Tickets to grand-
stand events are on sale now. All concert events are reserved seating; Grand 
National Tractor and Truck Pull is general admission. There’s also free enter-
tainment, from rock legends to country up-and-comers. The 2015 “Fair Tour” 
parade, Iowa’s largest parade and kickoff to the fair, starts at 6:15 p.m. Aug. 12.
For more information, visit FarmProgress.com under “Web Exclusives.”
Perspective makes a difference
U SDA’S June Hogs and Pigs Report told us where the industry is and where it may be headed. The 
report showed a big surge in inventories 
compared to the PEDV-depressed levels a 
year ago. But inventories aren’t that far out 
of line with June 2013 levels prior to PEDV. 
Total inventory of hogs and pigs on U.S. 
farms at June’s start was 66.9 million head, 
up 8.7% from a year earlier and up 2.6% 
from two years earlier. The breeding herd 
inventory, at 5.926 million head, was up 
1.2% compared to 2014 and up 0.7% com-
pared to 2013. The market hog inventory, 
at 60.975 million head, was up 9.4% from 
last year and up 2.8% from two years ago. 
The market weight breakdown gives a 
good indication on how the industry will 
unfold in the next several months. Market 
hogs over 180 pounds were up 13.4%, over 
3% higher than expectations, but actually 
closer to slaughter numbers the industry 
has been seeing than the trade guesses.
Market hogs in the 120- to 179-pound 
category were up 11.5%; 50 to 119 pounds, 
up 8.7%; and under 50 pounds, up 6.6% 
compared to a year ago. Market hogs at 
120 to 179 pounds were 1.8% above trade 
expectations, while market hogs under 50 
pounds were 1.4% below expectations. 
Year-to-year percentage increases in 
market hog inventories are front-loaded 
for the next several months.
The March-May pigs saved per litter, at 
10.37 pigs, was up 6% compared to 2014. 
The March-May sows farrowing, at 2.850 
million head, was up 1.4% compared to a 
year earlier. Thus, netting a 7.5% increase 
in the March-May pig crop, but it was only 
2.2% above 2013 levels.  
June-August 2015 sows farrowing, at 
2.915 million head, would be down 2.5% 
compared to a year ago, and September-
November 2015 sows, farrowing, at 
2.865 million head, would be down 4.3%. 
Comparison to 2014 levels alone has an 
impact on interpretation of these far-
rowing intention estimates. Potential for 
large profi ts and the opportunity to offset 
losses from PEDV encouraged producers 
to maximize sows farrowing. In fact, June-
August 2014 and September-November 
2014 sows farrowing were the largest since 
the June-August 2009 period. Farrowing 
intentions for June-August and September-
November are 0.9% and 3.1%, respectively, 
above 2013 levels. 
Why are hog prices lower?
If inventories are not that far out of line 
with June 2013 levels, why are hog prices 
lower than in 2013 and much lower than 
last year? Current inventories would 
translate to higher prices if everything 
else remained unchanged. However, pork 
production in 2015 is forecast to be 6% to 
8% above 2014, and 4% to 6% above 2013. 
Heavier carcass weights have contributed 
to larger pork production. Average carcass 
weights in 2015 are forecasted to be 213.1 
pounds versus 213.9 pounds in 2014 and 
207.2 pounds in 2013. 
With the increased production, pork 
prices have moderated for consumers. 
Retail composite pork prices as mea-
sured by USDA peaked in 2014 at $4.02 
per pound, a 10% increase for the year. 
Highest monthly prices were reached in 
September 2014 at $4.22 per pound. Since 
then, they’ve fallen each month to $3.70 
per pound in April 2015, a 14% drop from 
the peak. However, retail pork demand 
remains strong. The per capita consump-
tion increase has been enough to offset 
the price decrease and allow overall pork 
infl ation-adjusted values to climb.
If there is a bearish tone to pork 
demand, it’s in the export market. Through 
April 2015, pork exports are down 7.4% 
compared to year-ago levels. While ship-
ments of U.S. pork were initially con-
strained by problems at U.S. West Coast 
port facilities, a longer-term factor likely 
to slow exports is the high-value exchange 
rate of the U.S. dollar.
Schulz is the Iowa State University 
Extension livestock economist. Contact him 
at lschulz@iastate.edu.
Hog
Outlook
BY LEE SCHULZ
 Marketing 
70 www.FarmProgress.com ● July 2015 Wallaces Farmer
